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ABSTRACT

The main objectives of this study was to investigate states of ant

cedent factors, to analyze the crucial antecedent factors on the successiul

ness, and to examine the causal relationships among antecedent factors
affecting the Successfulness of the Ceramic Industrial Development (SCID)
at the Northern Region of Thailand (NRT). Data from a set of questionnaires
were drawn from 953 personnel in the ceramic industrial organization EN,R
% of random sampling with multti-stage random sampling), were analyzed by
frequency, percentage, means, standard deviation, one-sample t-test, confir-
matory factor analysis, and path analysis with LISREL Version 8.72. Research

results were as follows: 1) States of antecedent factors affecting the SCID

were at the high level with P < .05, namely leadership, organizational culture,
and successfulness factors. On the contrary, the knowledge management
factor was at the low level: 2) The antecedent components mmm.%:@ the
successfulness of the SCID with the statistical assumptions and factor
foadings > 0.80 were as: Chi-square = 151.03, df = 203, P-value = 0.99749,
RMSEA = 0.000, and as follows: a) ¢ crucial components of leadership
factors, namely having visions, changing conduction, ability in inspiration
building, increasing the perform level, ability in exemplar, and opening the
learning chance, b) 3 crucial components of organization culture factors,
namely participation emphasizing, organizational mission emphasizing, and
sompetition emphasizing, ¢) 5 crucial components of knowledge manage-
ment factor, namely knowledge seeking, knowledge building, knowledge
keeping and accessing, knowledge dissemination, and knowledge using, and
d) 1 crucial component of successfulness factor, namely intemal process;
and 3) The successfulness 6f the SCID got direct effects from the crucial
factors of leadership (Direct Effect or DE = 0.18), organizational culture (DE
= 0.18), and knowledge management (DE = 0.45). In addition, it got indirect
sffect from the leadership factor (Indirect Effect = 0.46) through the organi-
zational culture andfor knowledge management factors. Also, it was found
that those three crucial factors could be predicted the direct/indirect effects
on the successfulness of the SCID at the 62.70 percent with the .05 level of
significance.

Keywords: Antecedent Factors on Successfulness, Ceramic Industry,

Northem Region of Thaifand
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